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King Banaian specializes in ana-
lyzing data and writing about it in
the second portion of this report.
Rich MacDonald collects and
analyzes responses to the St.
Cloud Area Business Outlook
Survey, covered in an early portion
of the report. Only MacDonald has
access to the confidential list of
surveyed businesses and the
returned surveys. Questions
about the survey can be directed
to him. Special questions asked
in the survey may at times deal
with public policy but do not reflect
a political agenda of either of the
authors.
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EXECUTIVE SUMMARY
Despite mixed results in
some sectors of the area econ-
omy, overall economic perfor-
mance remains reasonably
strong in Central Minnesota.
While year-over-year employ-
ment gains appear to have
moderated, survey responses
from area business leaders
point to continuing expansion
of the area’s economy. While
the current reading of the St.
Cloud Index of Leading Eco-
nomic Indicators mirrors the
optimistic prediction of the St.
Cloud Area Business Outlook
Survey, the local Probability
of Recession Index suggests
the probability of local reces-
sion has lifted in recent
months. 
Area employment grew at
a tepid 0.2 percent rate over
the year ending April 2013,
although the private sector
created jobs at a 0.6 percent
annualized rate over the same
period. By comparison, job
growth in Minneapolis-St.
Paul was 1.6 percent over the
same period. We once again
urge caution in interpreting
these numbers. As we have
seen in the past, area employ-
ment measures are subject to
substantial revision (which
can rather dramatically
change the employment pic-
ture for the area economy).
Area manufacturing and
government sectors both ap-
pear to be the largest drag on
local employment numbers.
As we have noted in the past,
both of these sectors appear to
be following a long-term trend
of a declining share of local
employment. In addition, the
loss of 425 manufacturing jobs
at Verso (the shuttered paper
mill began reducing employ-
ment in late December 2011) is
being felt in these year-over-
year numbers. More puzzling
are reported employment
declines in the professional
and business services and
leisure and hospitality sectors.
Annual employment gains in
the professional and business
services sector have averaged
3.1 percent over the last 15
years, so a reported 3.8 per-
cent decline in this sector is
somewhat mysterious. (Note
that employment in this sector
increased at a 2 percent annu-
al rate in Minneapolis-St. Paul
over the same period).
Like last quarter, wholesale
trade, financial activities,
retail trade, and education
and health sectors each expe-
rienced above-average job
growth over the last 12
months.
The April local unemploy-
ment rate was 5.8 percent, an
increase from the 5.2 percent
jobless rate recorded one
year earlier. The number of
people unemployed in the St.
Cloud area rose to 6,253 in
April — about 600 more than
one year ago. The area labor
force fell slightly from year-
ago levels. We continue to pay
close attention to these num-
bers as substantial data revi-
sions noted last quarter pass
through these annual compar-
isons. 
The St. Cloud Index of
Leading Economic Indicators
backed away from its histori-
cal high of last quarter. Three
of four indicators were nega-
tive in the quarter. The over-
all index, however, continues
to stand well above year-ago
levels. The St. Cloud Probabil-
ity of Recession Index was
higher than 60 percent but at
this point has not signaled the
start of a cyclical downturn in
the St. Cloud area.
Sixty-two percent of 73
surveyed firms experienced
improved business activity
over the past three months,
while only 10 percent report-
ed decreased activity. This is
stronger than reported last
quarter (a normal seasonal
effect). Compared with other
May surveys, the current
activity survey numbers are
well above the normal read-
ings for this time of the year.
Survey results of the fu-
ture outlook also are strong.
Sixty-six percent of surveyed
local firms expect to enjoy
increased business activity in
six months’ time. Only 7 per-
cent of firms expect de-
creased future activity. The
readings on this future out-
look are the best ever record-
ed in our May survey. Firms
also remain optimistic about
future employment conditions
— the numbers continue to
suggest a strong local jobs
outlook. Area workers can
expect to find a measurably
improved local labor market
over the next six months. With
strong gains in the share of
firms that expect to pay high-
er employee compensation, a
lengthening of the work week,
and firms’ increased difficul-
ty attracting qualified work-
ers, a tightening of the local
labor market is expected to
continue through November.
In special questions, we
take a closer look at two areas
that could improve area com-
panies’ performance — coor-
dination of internship/train-
ing programs with local col-
leges and universities and
improved access to interna-
tional trade assistance. We
find that 38 percent of sur-
veyed firms currently offer
internships to students en-
rolled in area colleges and
universities. Twenty-six per-
cent of firms coordinate with
area institutions of higher
learning in offering employee
training programs. Only 8
percent of surveyed firms
indicate that they might po-
tentially benefit from im-
proved local access to import-
export assistance.
CURRENT ACTIVITY
Tables 1 and 2 report the
most recent results of the
business outlook survey.
Responses are from 73
area businesses that re-
turned the recent mailing in
time to be included in the
report. Participating firms
are representative of the
diverse collection of busi-
nesses in the St. Cloud area.
They include retail, manu-
facturing, construction, fi-
nancial, health services and
government enterprises both
small and large. Survey re-
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TABLE 1-CURRENT 
BUSINESS CONDITIONS
May 2013 vs. three months ago February 2013 
Diusion Index3Decrease (%) No Change (%) Increase (%) Diusion Index3
What is your evaluation of:
Level of  business activity 
for your company
9.6 28.8 61.6 52 22.7
Number of  employees 
on your company’s payroll
6.8 46.6 46.6 16
Length of  the workweek
for your employees
1.4 68.5 30.1 28.7 -1.3
Capital expenditures (equipment, 
machinery, structures, etc.) 
by your company
4.1 60.3 34.2 30.1 22.7
Employee compensation (wages 
and benets) by your company
0 58.9 41.1 41.1 37.3
Prices received for 
your company’s products
8.2 69.9 20.5 12.3 12
National business activity 2.7 43.8 42.5 39.8 25.3
Your company’s diculty 
attracting qualied workers 2.7 71.2 24.7 22 17.4
39.8
Notes: (1)  Reported numbers are percentages of  businesses surveyed. (2)  Rows may not sum to 100 because of  “not applicable” and omitted responses. (3)  Diusion indexes represent the 
percentage of  respondents indicating an increase minus the percentage indicating a decrease. A positive diusion index is generally consistent with economic expansion.
Source: St. Cloud State University Center for Economic Education, Department of  Economics and School of  Public Aairs
See QBR, Page 2F
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sponses are strictly
confidential. Written
and oral comments
have not been attribut-
ed to individual firms. 
Like last quarter,
survey responses from
Table 1 are stronger
than we have found in
the spring edition of
the Current Business
Conditions survey in
recent years. This
quarter’s diffusion
index on current busi-
ness activity is the
second highest ever
recorded in our May
survey. A diffusion
index represents the
percentage of respon-
dents indicating an
increase minus the
percentage indicating
a decrease in any giv-
en quarter. For any
given item, a positive
index usually indicates
expanding activity,
while a negative index
implies declining con-
ditions.
The current employ-
ment index at +39.8 is
the highest ever re-
corded in May. To see
how the area labor
market has rebounded,
note that the value of
the current employ-
ment index in May
2009 (when the area
economy was experi-
encing a deep reces-
sion) was -17.2. Other
labor indicators found
in Table 1 are also his-
torically favorable.
The index measuring
length of workweek is
the highest ever re-
corded (this is the 58th
time we have surveyed
local businesses over
the past 15 years). As
can be seen in the ac-
companying chart, the
current capital expen-
ditures index is the
highest it has been in
seven years (the same
can be said for the
current employee
compensation index).
Firms also have not
expressed their cur-
rent degree of difficul-
ty attracting qualified
workers since May
2006.
While Washington
continues to be
plagued by political
uncertainty, area firms
appear to think that
national business ac-
tivity is headed in the
right direction. As can
be seen in the accom-
panying chart, the
current national busi-
ness activity index is
at its highest level
ever. Finally, area
firms appear to have
retained some of the
improvement in pric-
ing conditions that we
reported last quarter.
At a value of 12.3, the
index on current
prices received re-
mains well below its
all-time high of 35.9 (in
May 2005), but it is
much better than the
persistently negative
numbers that were
experienced during
the most recent local
recession.
As always, firms
were asked to report
any factors that are
affecting their busi-
ness. These comments
include:
» Local businesses
that do not use local
trucking entities. We
could increase employ-
ment in our area by
upward of 5,000 people
if shippers in the area
would use local truck-
ing companies. This is
a serious issue and a
formal discussion
would be beneficial …
Every trailer you see
parked at these com-
panies with an out-of-
state logo represents a
truck driving job that
would benefit our local
community. It is so sad
more people do not
recognize this huge
economic issue to our
area!
» Weather is the
biggest problem now,
but government reg-
ulations are becoming
an issue as they seem
to treat small firms the
same way they look at
large firms. The health
care plan I think is
going to be a big prob-
lem.
» Recovery of the
housing industry,
trend of returning
complex manufactur-
ing to the U.S. from
abroad.
» Increase in state
taxes will inhibit
growth long term.
Worker’s comp system
is broken in Minneso-
ta. The system is
stacked against the
employer. The compa-
ny must settle to avoid
costly trial costs.
» The Minnesota
gas bubble!
» As always — gov-
ernment regulations
and taxes.
» We are a business
with distinct season-
ality, so using the
three-month and six-
month time horizons
can be somewhat mis-
leading in predicting
trends.
» I am still dealing
with the unknowns of
health care, taxes and
minimum wage laws.
It is really difficult
projecting the future,
when key variables of
our future aren’t
known and are con-
trolled by elected offi-
cials that don’t un-
derstand how busi-
nesses need to operate.
» Raw material
supply: The economic
downturn severely
reduced the number of
providers. Now that
business is picking up,
the supply is lagging
demand.
» If the city opens a
fitness center in this
oversupplied market,
all existing fitness
centers will be dramat-
ically hurt.
» The continuing
problem with recruit-
ing employees who
have suitable training.
» Winter going into
May has hurt seasonal
businesses. Fear is we
cannot recover some
of the normal spring
business so we have
slowed our seasonal
hiring and capital pur-
chases.
» It appears as if
the upcoming changes
to health care laws
may have an adverse
impact on many of our
employees.
» Government in-
terference with sales
tax and worker’s comp
audits are at an all-
time high.
» Medical device
tax is causing us to
slow our investment in
the business, slowing
growth.
» Uncertainty is
delaying decisionmak-
ing. With the exception
of the agricultural
sector, the cash is stay-
ing on the sidelines.
» Local large com-
pany filing bankruptcy
hurts small employ-
ers!
» Today’s work ap-
plicants are not of high
caliber in terms of
work ethic, attitude,
and commitment.
Many are only con-
cerned with time off,
flexible time, and what
the company can do
for them …
» Government reg-
ulation. Full-time job
staying on mandates
re: RESPA, health in-
surance and CFPB
issues. Can’t read the
information as fast as
it comes in, nor attend
enough webinars to try
to manage the infor-
mation overload. Then,
it changes again to-
morrow anyway.
Waste of time, invest-
ment in manpower and
company dollars these
days toward these ef-
forts.
» $4.39 a gallon gas
doesn’t help our busi-
ness and those of our
customers. Late winter
also hurt revenues.
» Decrease in busi-
ness six months from
now will be due to nor-
mal seasonality of our
business.
FUTURE OUTLOOK
Table 2 reports the
future outlook for area
businesses. The index
on future overall busi-
ness activity is the
highest ever recorded
in the May Future
Business Conditions
survey. Sixty-six per-
cent of surveyed firms
expect increased ac-
tivity in six months
and only 7 percent of
firms expect condi-
tions to worsen. As can
be seen in the chart,
while this series exhib-
its a distinct seasonal
pattern, it neverthe-
less has enjoyed a no-
table upward drift in
recent quarters. [1] 
The items in Table 2
that report on the local
labor market outlook
are particularly
strong. Businesses
expect to see im-
proved employment, a
longer work week,
better employee com-
pensation (see chart),
and more difficulty
attracting qualified
workers over the next
six months (see chart).
Indeed, the index on
each of the first three
of these items is the
highest ever recorded
in our spring survey
and the index mea-
suring expected diffi-
culty attracting qual-
ified workers is at its
highest level in six
years. This last mea-
sure is noteworthy
given the historically
strong correlation be-
tween this index and
local economic activ-
ity.
The capital expendi-
tures index in Table 2
has improved to its
highest level since
February 2008 and the
national business ac-
tivity index retained
its improvement of
last quarter. Firms
continue to expect
difficulty passing on
higher prices over the
next six months. Only
23 percent of surveyed
firms expect to in-
crease prices and 69
percent expect no
change in prices
through November. At
a current value of 19.2,
the index on future
prices received is well
below its all-time high
of 44.0 achieved in
November 2005.
SPECIAL QUESTIONS
We recently con-
ducted a comprehen-
sive survey of 45 area
firms for the Greater
St. Cloud Development
Corporation (GSDC).
Overall, the set of
firms surveyed was
different than those
that respond to our
quarterly St. Cloud
Area Business Outlook
Survey. The firms par-
ticipating in the GSDC
study were largely
selected based on their
QBR
From Page 1F
6.8 26 65.8 59 68
5.5 67.1 26 20.5 29.4
0 45.2 52.1 52.1 46.7
1.4 43.8 41.1 39.7 38.7
TABLE 2-FUTURE 
BUSINESS CONDITIONS
Six months from now vs. May 2013
February 2013 
Diusion Index3Decrease (%) No Change (%) Increase (%) Diusion Index
3
What is your evaluation of:
Level of  business activity 
for your company
Number of  employees 
on your company’s payroll
Length of  the workweek 
for your employees
Capital expenditures (equipment, 
machinery, structures, etc.) 
by your company
Employee compensation (wages 
and bene"ts) by your company
Prices received for 
your company's products
National business activity
Your company’s di#culty 
attracting quali"ed workers
1.3 56.2 39.7 46.638.4
4.1 56.2 37 32.9 29.3
4.1 68.5 23.3 19.2 17.4
0 68.5 27.4 27.4 21.3
Source: St. Cloud State University Center for Economic Education, Department of  Economics and School of  Public Aairs
Notes: (1)  Reported numbers are percentages of  businesses surveyed. (2)  Rows may not sum to 100 because of  “not applicable” and omitted responses. (3)  Diusion indexes represent the 
percentage of  respondents indicating an increase minus the percentage indicating a decrease.  A positive diusion index is generally consistent with economic expansion.
GROWING ENTREPRENEURSHIP IN ST. CLOUD
While incorpora-
tions have been mori-
bund the last few years
(as noted elsewhere in
this report) the num-
ber of single-employee
firms — that is, the
business owner works
for her or himself,
alone — has rebounded
from the Great Reces-
sion. Recent data from
the U.S. census for
“non-employee busi-
nesses” rose in 2011 to
12,643, meaning ap-
proximately 1 in 8 indi-
viduals in the St. Cloud
area work for them-
selves. We do not have
much in the way of
earlier data for this
phenomenon, but at
the turn of the 21st
century in the U.S. it
would have been less
than 1 in 10. As can be
seen in the nearby
chart, the number of
single-employee firms
has risen above
pre-2008 highs in both
the number of firms
and the receipts
earned by them. These
businesses had re-
ceipts of $583.4 mil-
lion, representing 8.6
percent of area per-
sonal income. The
latter number is up
from 7.8 percent in
2008, during the lows
of the recession. In-
creased entrepreneur-
ship has come with
increasing incomes,
with per-proprietor
receipts rising from
$40,957 in 2008 to
$45,747 in 2011.
The two largest
groups of single-em-
ployee firms have been
real estate agents and
specialty contractors.
But the story for these
two groups has been
very different. Re-
ceipts of nonemployee
real estate, rental and
leasing firms have
risen by 41 percent
while that of nonem-
ployee construction
firms has fallen 14 per-
cent. We note else-
where in this report
that the area has seen
significant develop-
ment of additional
apartment buildings,
which is giving rise to
demand for additional
leasing and rental of-
fice staff. This growth
suggests some diver-
gence in the experience
between the demand
for construction of new
housing — particularly
for single-family homes
— and for the manage-
ment of new and exist-
ing dwellings of multi-
family structures.
Note as well that
receipts of these firms
since the Great Reces-
sion grew 14.4 percent
from 2008 through 2011,
as compared with 4.4
percent for area per-
sonal income. Certainly
receipts do not directly
compare to income, but
in particular for the
businesses that make
up the majority of non-
employee firms, most
receipts become the
owner’s income. It is
fair to say, then, that
business formation in
the area has been to the
benefit of area econom-
ic activity, rather than
people working for
themselves to survive
after a job loss.
NONEMPLOYER FIRMS AND RECEIPTS
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ABOUT THE
DIFFUSION
INDEX
The diffusion index
represents the percent-
age of survey respon-
dents who indicated an
increase minus the
percentage indicating a
decrease.
[1] We plan to introduce seasonally adjusted survey series in an upcoming edition of the St. Cloud Area Quarterly Business Report.
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potential in national
and international mar-
kets. For example, in
the GSDC report, 49
percent of surveyed
firms indicated their
greatest future poten-
tial is in the national
market and 13 percent
indicated the greatest
potential in the inter-
national market. These
firms experience
unique issues related
to workforce quality,
capital financing, reg-
ulation, market condi-
tions, product devel-
opment, technology
requirements, etc.,
that are not typical of
the firms that respond
to our quarterly sur-
vey. Among other
things, the GSDC sur-
vey tried to identify
action items that could
be undertaken by local
officials that could
help the area achieve
(and expand) its eco-
nomic potential. Two
areas that were sin-
gled out were in firms’
coordination of in-
ternships and training
programs with local
colleges and universi-
ties as well as in the
area of export-import
assistance.
We were curious to
see how firms that
participate in our quar-
terly survey feel about
some of these issues.
QUESTION 1
We asked: “Does your
firm currently offer in-
ternships to students
enrolled in area institu-
tions of higher learning?”
Thirty-eight percent
of firms indicate that
they have internship
programs, while 60
percent do not offer
internships. While
internship programs
are not appropriate for
some firms, it is worth
noting that, when done
right, these programs
have the potential to
help firms overcome
labor shortages and
can assist them in em-
ploying highly qual-
ified workers. Ulti-
mately such programs
can contribute to an
area’s potential growth
— they can encourage
innovation and the
development of human
capital that is central
to long-term prosper-
ity. Indeed, 56 percent
of firms in the GSDC
study indicate intern-
ship programs are
important to their firm
in managing their area
workforce. A number
of these firms suggest
retaining graduates
from local institutions
of higher learning is
important for the
area’s long-term eco-
nomic future. Intern-
ships may play an im-
portant role in helping
to achieve this out-
come.
We asked a similar
question on the topic
of employee training
programs that are of-
fered by area firms.
QUESTION 2:
We asked: “Does your
firm currently coordinate
with area institutions of
higher learning in offering
employee training pro-
grams?”
Only 26 percent of
firms report that they
coordinate training
programs with local
colleges and universi-
ties. As with intern-
ships, these programs
are not appropriate for
all firms, but they are
potentially useful in
helping firms manage
their workforce (in-
deed, 54 percent of
firms surveyed in the
GSDC study think that
such programs are
important).
The results of these
special questions point
to unrealized potential
in the relationship
between area firms
and local institutions
of higher learning. To
get a sense of what
might be done, we
asked area firms the
following open-ended
question:
“Please comment on
ways in which your
firm and area institu-
tions of higher learn-
ing could better coor-
dinate internship op-
portunities and/or em-
ployee training
programs to assist you
in managing your area
work force.”
These comments
include:
» We have a very
lean organization and
we need someone to
help us identify and
implement an intern
program that would
fill our needs and help
the students and in-
stitutions of higher
learning.
» Make contact
with us.
» We use intern-
ships as a way to find
future employees. At
this time we are not
hiring. I think that
reminders of the avail-
ability of interns for
internships will be
helpful when we are
hiring.
» Tech college
needs to offer more
applicable training for
local manufacturing.
» If the community
college offered in-
formational classes on
how business could
partner, it would help
bridge the gap of hesi-
tation.
» We’ve never done
an internship or
thought about doing
one.
» First, note that we
use SCSU student
work-study workers
regularly and find it
very fruitful. Second-
ly, there is an opportu-
nity to build very ben-
eficial internship op-
portunities if SCSU
and SCTCC were more
flexible and open to
collaboration.
» We have a sales
and engineering (tech-
nology) focus so better
aligned, better fit.
» In the past I have
contacted area schools
to try and figure out
how I could tap into
their resources with
little or no responses.
Based on the reaction
from my inquiries I
didn’t think they were
interested in working
with my company and
decided my time was
better spent on posi-
tive results.
» By having such
institutions make
themselves more
available and having
them seek out opportu-
nities for their stu-
dents.
» We don’t have the
capability to hire in-
terns, but we let stu-
dents come in and
shadow our employees
anytime they wish!
» Maybe have an
advisor stop by our
office and pitch the
program to owner and
management staff.
» Not enough work
for an intern.
» Don’t know?
» We are currently
working with area
institutions to develop
training that will meet
our needs.
» As an entry level
employer, we have a
fairly high turnover
rate due to employees
getting higher-paying
employment and more
advanced positions.
» Contact informa-
tion at area institutions
would be helpful.
» I would like to see
a forum for this type
of collaboration. I’m
(assisting with) trying
to initiate such a sys-
tem (at SCTCC). The
same could be done
with the other institu-
tions of higher learn-
ing in the area.
» We coordinate
tours/informational
meetings with the local
technical college and
that seems to work for
us.
» SCSU graphic
arts could work with
local printers to place
students.
» Well-coordinated
already.
» Make it easier for
employers to navigate
contacts within the
educational institu-
tions and connect with
students.
» No clue.
» If I had some in-
formation on intern
programs at area
schools, I would be
interested in bringing
in interns.
» Forum.
» Easier access to
information on depart-
ments/students seek-
ing internships.
» I need a trained
appraiser. Training
takes 3-plus years per
person.
» (Our firm) partic-
ipates in the Central
Minnesota Manufac-
turers Association and
other machining trade
groups where we net-
work with technical
colleges in Central
Minnesota.
» Our area is very
specialized. It would 
QBR
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NOTE: Numbers may not add 
up to 100 due to rounding.
PROGRAMS?
Yes No N/A
71.2%
26%
2.7%
NOTE: Numbers may not add 
up to 100 due to rounding.
LEARNING?
Yes No N/A
60.3% 38.4%
1.4%
Big service. 
Small hassle.
Bremer.com
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CT-0000298582
Commercial Real Estate
IT’S ALL WE DO!
Powerful National Presence, Unmatched 
Resources, Agility of a Local Market 
Innovator, Put your Trust in Coldwell Banker 
Commercial Orion Real Estate.
Learn more at www.cbcorion.com
or call us today 320.251.1177
A Full Service Commercial Real Estate Company including 
Business Brokerage - Since 1971
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be hard to coordinate a
program because a
state license is neces-
sary to work in our
business.
» Develop intern
programs in IT, ad-
vertising and market-
ing.
» It has been lim-
ited so far. I think
more relationship
building among SCSU,
staff and business is
critical.
» Students must be
better prepared to
work for me to consid-
er student hires. We do
not have time to baby-
sit these kids. Many
want the money with-
out putting out effort
to earn it. Time off
immediately upon
starting when they
should be learning is a
big red flag!
» I may consider a
college intern for a
year-long role, but not
for a semester.
» We offer employ-
ee training in supervi-
sion, team building,
etc. Higher ed could
partner with us.
This quarter’s final
special question asked
about the desirability
of receiving access to
export-import assis-
tance. Data from the
U.S. Department of
Commerce reports
that St. Cloud-area
firms exported more
than $295 million in
2011. While most firms
in our quarterly sur-
vey do not participate
in international trade,
it is worth noting that
several firms in the St.
Cloud area could bene-
fit from pursuing in-
ternational opportuni-
ties. Among other
things, about 1,000
international students
from more than 80
countries study on the
SCSU campus. Firms
with international op-
erations could certain-
ly consider tapping
some of the expertise
of these students in
thinking about future
opportunities. Firms
also may benefit from
improved access to
export-import assis-
tance. In the GSDC
study, we noted that
local firms give an
“average” rating of
local access to export-
import assistance. We
wished to find out
from the firms in the
quarterly survey how
many might potential-
ly benefit from inter-
national trade assis-
tance.
QUESTION 3
We asked: “Would your
firm potentially benefit
from improved local ac-
cess to import-export
assistance?”
Few firms (only 8
percent) answered
“yes” to this question.
Most firms answer
“no” or report that this
is “not applicable.”
While the numbers are
small, the potential for
the handful of area
firms that could bene-
fit from improvements
in international assis-
tance is worth noting.
These kinds of activ-
ities can create strong
growth opportunities
for local firms.
Written comments
include:
» Not required.
» Better under-
stand the assistance
that is available.
» As a small busi-
ness our lack of savvy
in this area holds us
back from inviting
more opportunities.
» We’re a regional
company — not sure if
we’d have a benefit?
» Our tenants may
need this but we do not.
» I don’t think this
has any significant
application to us.
» Help with ques-
tions/regulations/per-
mits, finding interna-
tional distributors.
» No clue.
» I see this as a
growth opportunity for
many firms.
RECENT DATA
SOFTENS FOR THE
FOURTH STRAIGHT
SPRING
In Table 3 we find
top-line growth of em-
ployment of only 0.2
percent in the 12
months to April 2013,
compared with 1 per-
cent for the state and
1.5 percent for the
Twin Cities. A signifi-
cant portion of the
change was due to
lower employment of
public sector workers,
with the most notice-
able difference com-
ing from local govern-
ment. (We do not see
any impact yet of the
federal sequestration
of spending.) Another
significant area of
softness was found in
manufacturing em-
ployment, down 0.9
percent in the 12
months to April. The
declines were offset
by gains in wholesale
and retail trade em-
QBR
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Note: Long-term trend growth rate is the compounded average employment growth rate in the specied period.
TABLE 3 -
EMPLOYMENT 
TRENDS
Sources: Minnesota Department of  Employment and Economic Development and author calculations.
St. Cloud (Stearns and Benton) 13-county Twin Cities area Minnesota
Total nonagricultural
Total private
Goods producing
Construction/natural resource
Manufacturing
tr tion/natural resources
Service providing
Trade/transportation/utilities
Wholesale trade
Retail trade
Trans./warehouse/utilities
Information
Financial activities
Professional & business service
Education & health
Leisure & hospitality
Other services (excluding govt.)
Government
Federal government
State government
Local government
15-year trend 
rate of 
change
April ’12-
April ’13 rate of 
change
April ’13 
employment 
share
April ’13 
employment 
share
15-year trend 
rate of change
April ’12-
April ’13 rate of 
change
April ’13 
employment 
share
15-year trend 
rate of change
April ’12-
April ’13 rate of 
change
1%
1%
-0.1%
1.8%
-0.6%
1.3%
-0.2%
0.9%
-0.8%
1.2%
-1.3%
1.7%
3.1%
3.1%
1.2%
-0.2%
1.2%
1.6%
2.1%
0.7%
0.2%
0.6%
-0.1%
2.4%
-0.9%
0.2%
2.3%
4.4%
2.3%
-0.1%
0.8%
2.8%
-3.8%
2.6%
-1.9%
-2.1%
-2.1%
-4%
-1.3%
-2.1%
100%
84.1%
19.3%
4.6%
14.7%
80.7%
20%
4%
12.6%
3.3%
1.6%
4.3%
8%
19.2%
8.5%
3.3%
15.9%
2%
5.1%
8.9%
0.5%
0.6%
-1.5%
-0.5%
-1.8%
0.9%
-0.3%
-0.2%
-0.2%
-1%
-0.9%
0.7%
0.9%
3.5%
1.3%
0.7%
0.3%
-0.8%
0.6%
0.4%
1.5%
1.6%
1.4%
2.9%
1.0%
1.5%
0.6%
0.3%
1.2%
-0.6%
0.5%
0.5%
2%
3.9%
1.1%
0.1%
0.4%
-3.6%
-0.3%
1.3%
100%
86.6%
13.3%
3.2%
10.1%
86.7%
17.6%
4.5%
9.6%
3.5%
2.2%
7.8%
15.5%
16.7%
9.1%
4.3%
13.4%
1.1%
3.8%
8.5%
0.5%
0.5%
-1.5%
-0.4%
-1.8%
0.9%
-0.1%
0.2%
-0.2%
-0.4%
-0.8%
0.8%
1.0%
3.2%
1%
0.4%
0.3%
-0.6%
0.9%
0.2%
1%
1.2%
-0.4%
-1.4%
-0.1%
1.2%
1.4%
1.5%
1.4%
1.1%
4.1%
0.3%
2.6%
2.2%
0.3%
0.5%
-0.5%
-3.4%
-0.9%
0
100%
84.7%
14.5%
3.5%
11%
85.5%
18.4%
4.8%
10.3%
3.4%
2.%
6.5%
12.5%
17.9%
8.8%
4.2%
15.3%
1.1%
3.8%
10.4%
NOTE: Numbers may not add 
up to 100 due to rounding.
ASSISTANCE?
Yes No N/A
78.1%
8.2%
13.7%
CT-0000289969
Home Loan Special for Veterans!
Honoring Military & National Guard 
Servicers to Labor Day:
No Bank Origination Fee • No Underwriting/Process Fee 
100% Financing Available!
Any home purchase, refi nance, construction, 
call American Heritage
Offi ces also in Long Prairie and Browerville
MEMBER
FDIC
West St. Cloud
2915 Second Street South
(320) 654-9555
East St. Cloud
525 Highway 10 South
(320) 257-5000
DIGITAL find your solution
DIGITAL SOLUTIONS
At Times Media, our corporate Digital 
Marketing Services gives us access to a 
variety of in-house solutions to meet the 
needs of our valued clients, including a 
team comprised of digital strategists, 
media planners, web developers, creative 
strategists, and search engine marketing 
and optimization specialists.
320.255.8721
timesmediasolutions.com
Contact Us Today
For More Information
CT-0000300014
WEB DEV
77%
of the population are internet  
users in the U.S. alone.
*Business Know-How 2011
GAIN PRESENCE
*Slideshare 2011
RETARGETING
98%
?????????????????????????????
will leave without converting.
INCREASE CONVERSIONS
*Google 2012
MAPS/REPS
73%
of all online activity is  
related to local content.
INTERACTIVE & IMMEDIATE
*comScore 2011
SOCIAL
internet users visited a social  
network site each month in 2011.
CREATE A BUZZ
109OUT OF
*Hubspot 2012
88.1%
of U.S. internet users (ages  
14+) will browse or research 
products online in 2012.
BOOST CREDIBILITY
SEARCH ENGINE 
OPTIMIZATION (SEO)
*Hubspot 2011
22%
of PPC campaigns achieve 
returns in excess of 500%.
?????????????????????
PAY-PER-CLICK 
(PPC)
ployment, and strong
continued growth in
the health and educa-
tion sector.
We found this data
unusual, inconsistent
with other indicators
we have viewed in the
past few months. Were
it not for our experi-
ence in the past few
years, in which a win-
ter and early spring
upswing gives way to
summer doldrums, we
would probably dis-
count the information
in Table 3 completely.
But given that history,
we are inclined to pro-
vide a note of caution
here and hope that this
is not another summer
swoon.
Table 4 shows that
this rise in unemploy-
ment was not true for
the state nor the Twin
Cities. The unemploy-
ment rate in St. Cloud
was at 5.8 percent in
April 2013 versus 5.2
percent in 2012. There
are fewer individuals
who live in St. Cloud
working here than
there were in 2012.
Just like in Table 3,
Table 4 shows that this
was not true for the
state nor for the Twin
Cities. And yet there
was a 14.6 percent de-
cline in initial claims
for unemployment
insurance in the Feb-
ruary to April period
of 2013 versus that
period in 2012. The
year-ago levels are
slightly elevated com-
pared with other years
in the same three
months, perhaps be-
cause of the first wave
of layoffs at Verso in
December 2011.
Some other figures
are more easily ex-
plained for anomalous
behavior. Help-wanted
advertising in 2012
was uncharacteris-
tically high, so some
decline was to be ex-
pected and has begun
to show up in the data.
Likewise, construction
firms pulling $5.34
million in permits for
multi-family units in
March 2012 skewed
the large decline in
valuations of building
permits. This explains
most of the decline for
2013 shown in Table 4.
Single-family units
were down a more
modest 7.5 percent for
February, March and
April 2013 versus the
same months in 2012.
Poor weather in the
first few months of
2013 (contrasted with
favorable weather one
year earlier) can help
explain this.
Despite these anom-
alies, the St. Cloud
Area Index of Leading
Economic Indicators
(LEI) was up 6.4 per-
cent over the year to
April 2013. The last
few months have seen
more of a sideways
movement in the data,
with a strong winter
period reversed this
spring. But even a
three-month period
can contain enough
noise that a longer
view is helpful. That
6.4 percent increase is
more in keeping with
the responses of our
survey respondents.
Three of the four
elements of LEI fell in
the February to April
period, with only hours
worked moving higher
as shown in Table 5.
Help-wanted advertis-
ing cooled dramat-
ically from the earlier
period, while new busi-
ness incorporations
were nearly flat. While
the overall decline for
the quarter of 3.15
percent may seem
large, recall that LEI
was up by 2.6 percent
in the previous quarter
and 6.4 percent over
the last year to April
(as reported in Table
4.)
Like the LEI, the
area’s Probability of
Recession Index
moved mostly side-
ways in the last quar-
ter. The series is still
in a neutral area but
edged up over 60 per-
cent probability of
recession in the next
six months. But this
should not yet be taken
as a recession call.
This series needs to
rise above 70 percent
for three consecutive
months, and it has not
been at that level for
any single month since
February 2010.
One area of concern
in the Midwest has
been agriculture. Pro-
fessor Ernie Goss of
Creighton University,
whose Mid-American
Economic Leading
Indicator is a compo-
nent of the Probability
of Recession Index,
reports pressure on
businesses related to
the agricultural sector
stemming from a
strengthening U.S.
dollar. The Federal
Reserve Bank of Min-
neapolis in its Beige
Book entry also cited
the late spring as a
mixed blessing for
agriculture — drought
conditions were re-
lieved significantly,
but with late planting
and price pressures on
corn and soybeans.
Outside of agricul-
ture, the Minneapolis
Fed reported the
weather had curbed
employment and
slowed spring retail
sales. Goss reported
strength in metal man-
ufacturers offset by
weakness in produc-
tion of nondurables.
There is therefore
enough external vali-
dation of the weaker
recent data to urge
business leaders to
check the assumptions
of their optimism over
the path of the St.
Cloud economy. There
are parts of the St.
Cloud economy that
are growing, and the
rebound in the trading
sectors is particularly
encouraging. The re-
cently passed state
budget should elim-
inate the gap between
private and public
sector employment
growth. Alleviation of
drought conditions
should be a help. There
are in short many rea-
sons to believe growth
will continue. But
there should be some
caution taken, too. 2013
is not likely to be bet-
ter than 2012, at least
from where we stand
at the halfway point.
QBR
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# - The employment numbers here are based on household estimates, not the employer payroll estimate in Table 3.
* - Not seasonally adjusted
** - October 2001=100
N/A - Not applicable
MSA = St. Cloud Metropolitan Statistical Area, composed of  Stearns and Benton counties.
TABLE 4 - OTHER ECONOMIC INDICATORS
St. Cloud index of  leading economic indicators
   April (St. Cloud State University)**     
St. Cloud MSA labor force
  April (DEED)
St. Cloud MSA civilian employment #
  April (DEED)
Percent 
change
St. Cloud MSA unemployment rate*
  April (DEED) 
Minnesota unemployment rate*
  April (DEED)
Minneapolis-St. Paul unemployment rate*
  April (DEED)
St. Cloud-area new unemployment insurance claims
  February-April average (DEED)
St. Cloud Times help-wanted ad linage   
  February-April average
St. Cloud MSA residential building permit valuation
   In thousands, February-April average (U.S. Department of  Commerce) 
2013
 108,153 
101,900
5.8%
5.4%
4.9%
889.7 
2,001
 3,635.3
102.8
-0.1%
-0.7%
N/A
N/A
N/A
-14.6%
-10.6%
-26.1%
6.4%
2012
 108,228
102,583
5.2%
5.3%
5.2%
1,042
2,237
4,920.3
96.6
Help-wanted advertising in St. Cloud Times
Changes from February to April
TABLE 5-ELEMENTS OF ST. CLOUD INDEX OF LEI
Contribution to LEI
-2.77%
Hours worked 0.17%
New business incorporations -0.06%
New claims for unemployment insurance -0.49%
-3.15%Total
’05 ’06 ’07 ’08 ’09 ’10 ’11 ’12’13
0
20%
40%
60%
80%
100%
PROBABILITY OF RECESSION
Four-six months ahead
Recession
IN THE 
NEXT QBR
Participating
businesses can look for
the next St. Cloud Area
Business Outlook
Survey in August. The
next St. Cloud Area
Quarterly Business
Report will appear in
the St. Cloud Times on
Sunday, Sept. 15.
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Established in 1973
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Brenda ROETTGER
Closer
Mitch RENGEL
St. Cloud Area Manager
Melanie WALZ
Closer
Sue LENTNER
St. Cloud Area Escrow Mgr
Sarah DOMBROVSKI
Closer
Adam SCHAD
Attorney
The Choice Is Yours...Choose The Best!
PROFESSIONAL CLOSING SERVICES | ABSTRACTING | TITLE INSURANCE
CONSTRUCTION DISBURSING EXPERTS | TAX DEFERRED 1031 EXCHANGES
Working with buyers, sellers, realtors, lenders and builders throughout Central and Greater Minnesota
122 12th Ave. N.
St. Cloud, MN 56303
320.253.2096
208 Red River Ave. S.
Cold Spring, MN 56320
320.685.4280
We do business the old fashioned way....we earn it!
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Times Media provides unique local 
content essential  to making  better 
decisions — for yourself, your family, 
your business, your community. With 
distinct local print,  mobile and online 
products, Times Media delivers.
BUSINESS 
BUILDER
Dawn Scott-Yackley
Marketing Consultant
dscottyack@stcloud.gannett.com
timesmediasolutions.com
Local means community. 
It is the heart of who we are in the Central Minnesota area.
I care about local businesses that make our community strong. 
I look at how they can reach out to their customers, with a 
creative marketing plan and ideas, that are key components 
to growth. 
Creating partnerships.  Building success. Call me.
CT-0000300015
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